























From Predictive Biology to Personalized Medicine

Webcasts

Powerful Lead Generation

Cambridge Healthtech Media Group’s webcasts

are a powerful lead generation tool as well as an
effective way to communicate with your audience.
Each program is promoted using a variety of

media to reach an audience of qualified life

science professionals in pharma, biotech, CROs,
government, academia, and niche service providers.

OnDemand Webcast

These audio/visual presentations offer a production
and marketing program that is easily deployed

and cost effective. The sponsor provides its own
speaker and customized PowerPoint presentation.
Cambridge Healthtech Media Group provides an
executive to record an introduction as well as a
conclusion and optional Q&A.

Time Frame: Posted for two months.

Webcast Briefings

These highly engaging programs feature a popular
Cambridge Healthtech Media Group editor and
industry expert as they explore today’s life science
challenges. This is perfect for sponsors offering
related industry services and solutions. Contact
your account manager for a list of topics. Sponsors
receive extensive branding on all promotional items.

Time Frame: Posted for two months.
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Sponsors include:
Adobe Hewlett Packard ‘ ‘ | was very pleased with both the planning and

BlueArc IBM _ execution of our project. Bio-IT World really

Clinphone Medidata Solutions took the time to understand what our needs were,

Definiens Sapio Sciences i

Eli Lilly SAS and then gathered the right people to execute the

EMC SGl job perfectly.”

eResearch Technologies Thermo Fisher Scientific

GenomeQuest Waters Corporation Peter Duncan

Google Isilon Director of Marketing & Business Development/Life Sciences
Definiens AG
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From Predictive Biology to Personalized Medicine

Podcasts

The Next Generation of Marketing

Cambridge Healthtech Media Group’s podcasts

are a low cost, high impact communication tool
designed for today’s tech-savvy life science profes-
sional. These short, distinct recordings represent

a variety of content opportunities that connect the
speaker and the listener. Whether they are con-
ducted in an interview style with an award-winning
Cambridge Healthtech Media Group editor or using
a single company speaker, podcasts offer portability
as well as lead generation.

Product Podcasts:

Promote your new product to our audience faster
and easier with this new addition to our podcast
portfolio. The Product Podcast includes:

e 30-day promotion on the web site(s) in the New
Products Review/Preview area

e Photo and brief description linking back to
your web site

A member of our esteemed editorial team will
engage your representative speaker in a Q&A
format that will enhance the impact of your product
by discussing the strengths and benefits it offers.
Your product will receive promotion through our
eNewsletters and web site(s). Enhanced options
are also available for extending branding

and promotion.

{

B

,:'.0. .Q‘\‘ CAMBRIDGE HEALTHTECH

000 MEDIA GROUP
\J e,

<%

LK)

Published Resources for the Life Sciences

Standard Podcast Program:
2 options available

1. Basic program: 10 minute recording
and placement within the Bio-IT World or
eCliniqua podcast library for 30 days.

2. Podcast with Lead Generation: Add a sales
lead capture program and you have a high-
tech communication vehicle that generates
sales opportunities. A registration form is
created that may be customized for additional
data. The program delivers a minimum of 50
leads with contact information. In addition,
this program includes custom email marketing
campaigns to the Resource Alert subscribers
for extensive branding.

Tips for producing a successful podcast:

e Create a compelling topic and message
that is simple to relay and explain

e Add audio interest and a conversational
tone to the interview

e Deliver a short commentary, industry brief,
or white paper

* Focus on 1-3 key points that you want the
listener to remember

e Direct them to your web site

e Promote the ‘call to action’

Contact your regional account manager for further
details and pricing information.

ONISILEAAAY ANFINO

woo'dnoJ3eipawiyo mmm



From Predictive Biology to Personalized Medicine
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Career & Educational Opportunities
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Identify Qualified Professionals
and Stay Ahead of the Competition

Reach thousands of qualified scientists,
researchers, technology professionals, executive
managers, and clinical professionals in pharma,
biotech, academia, CROs and niche service

provider companies. e A
Post your life science job opportunity and/or L ; _ ;
educational program in any, or all, of the following y e
life science media offerings: CHI Media Group’s " b—

topic specific eNewsletters, Bio-IT World Magazine ——

and two companion web sites- Bio-ITWorld.com
and eCliniqua.com.

eNewsletter = = ~.

Post a classified life science job listngupto @ R i

50 words, plus heading and a link to the full job ey Lo S et
description. —

Web Site(s) .

Post a classified life science job listing up to
50 words, plus heading and a link to the full job ————
description in the “Job Opening” section on
www.bio-itworld.com or www.ecliniqua.com. T

Job listing is posted for 30 days. — ==
Bio-IT World Magazine = "5

Reach 27,000 qualified subscribers, 6x per year.

Place a color print ad or classified text listing of your .

career or educational opportunity in Bio-IT World’s Featured Educational Events:

Career & Educational section. Promote your seminar, workshop, conference,

online learning, webcast, or other educational
program to thousands of qualified professionals

in the life sciences industry. Professionals

range from scientists, researchers, technology
professionals, executive managers, to clinical
professionals in pharma, biotech, CROs, academia,
and niche service provider companies. Market

your life sciences industry event (50 words including
title, dates, and URL) in any or all of CHI Media
Group’s offerings: eNewsletters, web sites, and

Contact your regional account manager for further
details and pricing information.
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From Predictive Biology to Personalized Medicine

Web Site Advertising

Leaderboard
Materials Deadline B Pluginto_ s
Web Site Advertising BioITWorld.com ' s

Creative is due 3 days prior to campaign start date.  IMU
Rich media requires a 7-day lead time to ensure
adequate testing.

Creative Specifications

Web Site Advertising

All web banner sizes accept .gif files. Rich media
accepted for 468 x 60 and 150 x 800: HTML, CGl, Skyig{gfi‘;’
Shockwave, Enliven, ActiveX, Java, JavaScript,
Flash, Blue Streak, Hot Media, Sound-Enabled . 3
using Real Audio. e l=r—t=t :
Leaderboard: 728 x 90 ad unit (25K for initial T me= : “
load; 50K for subsequent tabs; flash HTML, Button m i e -
GIF, JPG, and DHTML accepted) e i iemeererr
Skyscraper: 150 x 800, 120 x 600 or 160 x 600, : L —
22K max file size. Static ads only. Bl "
Button: 160 x 160, .jpg or .gif; or less than 15
words. File must be less than 22K. L
IMU (Interactive Messaging Unit): 336 x 280 —: =
or 300 x 250 ad unit (25K for initial load; 50K for — 5 el ere— |
subsequent tabs; flash HTML, GIF, JPG, and ST
DHTML accepted).
Text Link: up to 60 characters max, one line only.

Please note: additional charges may be incurred
when file size exceeds maximum. ) . &

Text Links:

Connect with life sciences and healthcare
professionals today — Post a cost effective,
traffic-driving text link to your organization on
Bio-ITworld.com or eCliniqua.com. Links can be
up to 10 words (about 60 characters) and
prominently appear in the Sponsored Links section
on the web site(s) of choice to capture attention and e —
generate clicks. -

SI4dS ONISILAAAAY ANTINO O10C

Production contact: Please send all materials with
URL to your regional account manager. Leaderboard

oo

l
'0 0 9\ CAMBRIDGE HEALTHTECH

o
“:‘:’, ) MEDIA GROUP Published Resources for the Life Sciences

woo'dnoigeipawiyo mmm



From Predictive Biology to Personalized Medicine

Postal and Email Subscriber Lists

Postal and Email Subscriber Lists

The Cambridge Healthtech Media Group offers a
print publication—Bio-IT World Magazine—and
three (3) topic specific eNewsletters focusing on
the drug discovery, development, and clinical trials
industry. Each medium connects you and your
promotional message with tens of thousands of life
science professionals who have the authority and
resources to recommend or buy your products and
services.

Cambridge Healthtech Media Group’s subscriber
lists help you reach your target audience. All
subscribers have given permission to receive
mailings and emails about relevant product and
information offers. The following subscriber lists
are available:

Subscriber Postal List Rentals

Base price for postal mailing: $250/M
(additional fees apply for selects, etc.)

Subscriber Email List Rentals

Base price for emails: $500/M
Transmission fee for text: $100/M
Transmission fee for HTML: $225/M

(additional fees apply for selects, etc.)

SO
40 ¢4, CAMBRIDGE HEALTHTECH

®_ o’

/ o%
{‘:0’0 o MEDIA GROUP Published Resources for the Life Sciences
RO

eNewsletter Email List Rental

Cambridge Healthtech Media Group offers a

wide variety of topic specific eNewsletter email
subscriber lists. eNewsletter titles are: eCliniqua,
Bio-IT World Weekly Update and Pharma Services
News.

IVAINAd LSI]

Subscriber Email List Rentals

Base price for email subscriber list: $500/M
Transmission fee for text: $100/M
Transmission fee for HTML: $115/M

(additional fees apply for selects, etc.)

Cambridge Healthtech Institute, parent company
of Cambridge Healthtech Media Group, offers
additional list rental opportunities:

e CHI’s Master File Postal: Database of
over 300,000 records. This is derived from
conference participants, report buyers, and
qualified prospects who are decision makers
in pharmaceutical, biotechnology, academic,
technology providers, CROs and niche service
provider companies.

e CHI’s Master File Email (Product & Service
Alert-PSA): This is a scheduled email
broadcast from CHI to target segments of
CHI’s vast internal database of pharmaceutical,
biotechnology, and life science professionals.

For more details, data selects, and pricing
information on subscriber list rentals and CHI’s
database contacts, please contact:

Rich Handy

email: rhandy@healthtech.com

phone: 781-972-5456
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From Predictive Biology to Personalized Medicine

Cambridge Healthtech Media Group

Publications

(Bio-IT World magazine, eCliniqua, Bio-IT World Weekly Update and Pharma Services News)

SALES

Alan El Faye

VP, Advertising Sales
Western U.S., Canada,
Europe, and Pacific Rim
Tel: 213-300-3886
aelfaye@healthtech.com

Kay O. Christopher

Regional Sales Manager

& eCliniqua Specialist
Eastern U.S., Midwest,

and India

Tel: 860-693-2991
kchristopher@healthtech.com

MARKETING & OPERATIONS

Joan Chambers

Sr. Dir. of Marketing &
Operations, Publications
Tel: 781-972-5446
jchambers@healthtech.com

MARKETING/PRODUCTION

Lynn Cloonan

Marketing & Project Manager
Tel: 781-972-1352
Icloonan@healthtech.com
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EDITORIAL

Kevin Davies, Ph.D.
Editor-in-Chief

Tel: 781-972-1341
kdavies@healthtech.com

Allison Proffitt
Managing Editor
aproffitt@healthtech.com

ART DIRECTOR

Mark Gabrenya

Art Director

Tel: 781-972-1349
mgabrenya@healthtech.com

PRINT PRODUCTION

Stephanie Cline
Advertising Operations
Coordinator

Tel: 781-972-5465
scline@healthtech.com
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ONLINE ADVERTISING
OPERATIONS

Franscena
Schandelmayer-Davis
Web Operations

Tel: 781-972-1351
fsdavis@healthtech.com

SUBSCRIBER SERVICES

Omeda

Customer Service
Tel: 888-835-7302
Biw@omeda.com

OFFICE LOCATION

Cambridge Healthtech Institute

250 First Ave., Suite 300
Needham, MA 02494
Tel: 781-972-5400

Fax: 781-972-5425
www.chicorporate.com
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