Immunotherapies and Vaccines for Nontraditional Indications

Figure 11.2. The Value of Formatting For Receptor Binding
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Dr. Holz: Beyond the formatting advantage, there is potential for
multiple routes of administration for Nanobodies. This differentiates
them from monoclonal antibodies and other scaffolds. Most
conventional antibodies are either given through the vein (intravenous
route) or through the skin (subcutaneous route). But it is always by
injection, which means that there is a needle attached to a syringe.

For our Nanobodies in initial clinical development (because we want to
go as fast as possible into the clinic), we always consider the injection
route.

Our anti-thrombotic Nanobody is administered via intravenous
injection but can also be given subcutaneously in our second program,
which is a little bit more convenient for patients. And, for our
Nanobody program in the osteoporosis field, we have gone immediately
into the subcutaneous form of administration.

In your mouth, in your throat, in your nose, and also in your lungs, you
have many active proteins and enzymes that are designed to cut down
other proteins that enter the nose or the mouth. This is a pretty hostile
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ounded in 1992, Cambridge Healthtech Institute (CHI) strives to develop quality
Finformation resources that provide valuable new insights and competing points of view

while offering balanced coverage of the latest developments in the life sciences industry.
Basic research related to commercial implications is covered, with heavy emphasis placed on
end-user insights into new products and technology as well as coverage of the strategy behind

the business.

Cambridge Healthtech Institute (CHI)—www.chicorporate.com—is the preeminent life
science network for leading researchers and business experts from top pharmaceutical, biotech,
CROs, academia, and niche service providers. CHI offers a fully integrated life sciences
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consulting services, multi-media solutions, and publications including Bio-IT World magazine.

For a comprehensive listing and detailed information about our products and services, please
continue reading below or visit our web site at www.chicorporate.com.
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industry. Leading researchers and business experts from top pharmaceutical, biotech, and
academic organizations present their most current findings in a forum that features panel
discussions and audience participation.

CHI’s Marketing Services (http://proservices.healthtech.com)

The Marketing Services group is an ideal solution for companies seeking assistance in all
aspects of life sciences direct marketing. CHI’s Marketing Services continues to be chosen
#1 over our competitors for one reason — We deliver results that impact the bottom-line with
many services to choose from. Services include list rentals, direct marketing, product and
service alerts, and mail piece designs.



Cumbridge Meeting Planners (http://proservices.healthtech.com)

Cambridge Meeting Planners (CMP) has a highly professional, experienced team dedicated
to providing you with the finest services to match any budget. With five meeting planners
who combined have over 50 years of experience in the field, CMP has extensive working
relationships with hotels and vendors guaranteeing you superior service with all of your
contract negotiation needs.

CMP is available to manage all of your preplanning and onsite meeting needs, including site
selection, contracting, audio visual/food and beverage selection, hiring/managing security and
temps, etc. CMP is there for you whether you need help planning a reception for 1000 or a
working dinner meeting for 20 professionals. CMP can manage your entire event from soup to
nuts and make your vision a reality. Types of events include:

e Conferences

e Tradeshows

e User-group meetings

® Product launches

e Focus groups

e Client appreciation events

® Team building excursions

e Recreational and hospitality programs

® And many more. Please visit the web site for a more detailed list.

Cambridge Healthtech Associates (CHA) (www.chacorporate.com)

Cambridge Healthtech Associates (CHA) is the leading organizer and facilitator of
biopharmaceutical collaboration. CHA reduces the costs of R&D by bringing together
different companies to work cooperatively to evaluate novel technologies, assess vendors in
emerging global markets and address other areas of shared concern. This is accomplished
through short, six-month collaborative projects, market research surveys, roundtable summits,
virtual meetings (via tele/web conference) and the Drug Safety Executive Council (an
exclusive online community of industry leaders).

Cambridge Healthtech Media Group (www.chimediagroup.com)

Cambridge Healthtech Media Group delivers content to decision makers through its print,
online, and electronic products designed to serve the life sciences community. The Media
Group’s editors are at the pulse of the market and disseminate ground-breaking news, analysis,
trends, and insights that shape the life science industry through a suite of published resources —
Bio-IT World magazine—CHI’s flagship publication, topic-specific eNewsletters, and web sites.

Bio-IT World (www.bio-itworld.com)

Bio-IT World magazine—CHI'’s flagship publication—publishes critical insights, analysis, and
opinion on the enabling technologies propelling the spread of information and the passage

of drug candidates through the drug discovery process. Bio-IT World’s focus is increasingly
one that explores the tools and results of predictive biology, drug discovery, informatics, and
personalized medicine as well as the strategic decisions made by companies in this area and the
impact on the company’s performance.

A few key areas covered in-depth include: recent advances in whole genome analysis and



next-generation sequencing, data handling technologies, the vast potential of adaptive clinical
trials, in silico modeling, cheminformatics, electronic data capture, and much more. Please
visit www.bio-itworld.com to view more feature articles on the life sciences industry and to
subscribe.

eNewsletters

¢ eCliniqua (www.chimediagroup.com)
Published 2x per month, eCliniqua provides authoritative news, views, and insights
on management challenges related to innovative clinical research management and
implementation processes and technology solutions. Specific topics covered include:
innovations in development planning and protocol design; new approaches to sponsor-
CRO and sponsor-site relationships; novel patient recruitment and retention strategies
and practices; project management; emerging and established electronic clinical trial
technologies and standards; regulatory and drug safety insights; and other critical
topics focusing on the clinical research enterprise.

e Predictive Biomedicine (www.chimediagroup.com)
Published 2x/month, Predictive Biomedicine covers the development and use of
informatics and computational tools used to manage, present, and interpret experi-
mental data as well as those used in modeling and bio-simulation. From data
management challenges to systems biology initiatives, Predictive Biomedicine will report
on industry’s efforts to reduce dependence on trial and error and adopt more data-
driven predictive methods to drive drug discovery and developments.

¢ Bio-IT World Weekly Update (www.bio-itworld.com)
Published weekly, Bio-IT World Weekly Update is a summary of the week’s latest news,
industry highlights and trends, product reviews, upcoming events, and key stories from
Bio-IT World magazine and its companion web site, www.bio-itworld.com.

eCIiniquu (www.chimediagroup.com)

Published 2x per month, eCliniqua provides authoritative news, views, and insights

on management challenges related to innovative clinical research management and
implementation processes and technology solutions. Specific topics covered include:
innovations in development planning and protocol design; new approaches to sponsor-CRO
and sponsor-site relationships; novel patient recruitment and retention strategies and practices;
project management; emerging and established electronic clinical trial technologies and
standards; and other critical topics focusing on the clinical research enterprise.

Pharma Services News (www.chimediagroup.com)

Published 2x/month, Pharma Services News is written to assist industry users in identifying,
locating, and implementing pharma services across the four phases of drug discovery being
target identification, target validation, high-throughput screening, and lead optimization, and
into pre-clinical evaluation.



Bio-IT World Weekly Update (www.bio-itworld.com)

Published weekly, Bio-IT World Weekly Update is a summary of the week’s latest news,
industry highlights and trends, product reviews, upcoming events, and key stories from Bio-IT
World magazine and its companion web site, www.bio-itworld.com

Lead Generation Programs & Custom Solution Packages
(www.chimediagroup.com)

A variety of custom publishing, multi-media solutions, and lead-generation programs can be
used to convey your company’s message to a core life science audience of qualified scientists,
technology professionals, executive managers, clinical professionals in pharma, biotech,
academia, and niche service provider companies. The media group team can help you create
a comprehensive media package—targeting specific demographics—and incorporating your
message within the published resources that our audiences trust. Programs may include
Microsites, white papers, webcasts, podcasts, custom surveys, special mailings, and other
solution packages to meet your business needs.

To request information on the Lead Generation Programs, Custom Solution Packages, or to
develop a comprehensive multi-media package to reach a target audience, contact Marketing

_CHMG@healthtech.com

Contact Us:

Cambridge Healthtech Institute

250 First Avenue, Suite 300
Needham, MA 02494

Phone: 781-972-5400
Toll-Free: 888-999-6288
Fax: 781-972-5425

Email: chi@healthtech.com

Web: www.chicorporate.com
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